ENGAGING DANCE AUDIENCES

1. Future Possibilities

Review of EDA Project Idea Submissions
Suzanne Callahan, Callahan Consulting for the Arts

2. Current Practices

Report on EDA Survey of Field Engagement Practices
Alan Brown and Jennifer Novak, WolfBrown
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ENGAGING DANCE AUDIENCES

1) Project Support (Callahan Consulting for the Arts)
 New or existing practices

e Share with the field

« 1/10-6/11, grants at $25,000 - $125,000

2) Audience Engagement Research (WolfBrown)
e Tailored to projects

3) Learning Community (Callahan Consulting for the Arts)
* Meetings, calls, online, etc.
« Beyond grantees

4) Additional Audience Research (WolfBrown)
e Scope t.b.d.
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*New York: 47
**California: 38

*Combines New England (10)
and Mid-Atlantic (75).
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Idea Submissions
by Organization Type

Agent ] 1

Educational Institutions

Service Organizations

Ballet Companies

Presenters

Companies (Non-Ballet)

Consortia: 55
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Technology

Performance

Partnerships

Audience Participation

Target Audiences

Research

Peer-to-Peer Learning - 24
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Total
Technology

Social Networking

Pod/Video Casts

Enhanced Technology
Needs

List of Technology Needs

Web Upgrades . 15

Text Messaging 12
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Total

Specific to
Performance/Series

New Work Creation

Tied to an Event

Site-Specific - 33

Live Viewing from Off-
Site .

Film Viewing . 17
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Other Viewing J 4
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Total

Arts Partners

Non-Arts Partners
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Total

In-Person Educational Events

Online

: Blogging

Dancing

In-Person Social Events

Personal Connections with...
Choreography and Design...

Voting/People's Choice H 22

24

Audience Participation

# 150
s 111

W 67

55

53

51
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Target Audiences

150

"New" 91
Younger 90
Strengthen Core 72
Dance Studios 9
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Research

Peer Learning
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Questions

Learning Community
 Print

 Online

* In-person
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